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Zurich, 01.09.2019 
 

MICHAEL SCHUMACHER NEW CEO OF SAINT-GOBAIN SWITZERLAND 

 

On 1 January 2019, Michael Schumacher took 

up his role as CEO of the newly-created Saint-
Gobain Switzerland unit.  

 
This means that for the very first time in the 

history of Saint-Gobain, there is a country-

manager for Switzerland. Michael Schumacher 
represents the local interests of the eight Swiss 

Saint-Gobain brands vis-à-vis the group as a 

whole. At the same time the Swiss brands, 
together with the globally-active parent 

company, benefit from a high level of 

competitiveness enabling them to take full 
advantage of the accompanying synergies. 

“Our clear aim is to further strengthen and 

develop Saint-Gobain in Switzerland,” says 
Michael Schumacher. 

 

Mr Schumacher was previously CEO of Saint-Gobain Building Distribution Germany 
and CEO of Sanitas Troesch, the strong Saint-Gobain bathroom and kitchen brand 

present in Switzerland. Prior to that, he served as Head of Group Marketing at Geberit 

and as Head of the Asia/Pacific zone, based in Shanghai. After graduating from ETH 
Zurich in materials engineering, he worked at McKinsey and completed his MBA at 

INSEAD. He lives in his native Zurich Oberland together with his wife and three 

daughters. 
 

 
ABOUT SAINT-GOBAIN SWITZERLAND 

Saint-Gobain has enjoyed success on the Swiss market since 1937. The companies 

belonging to the brand, including Glassolutions, Isover, Rigips, Sageglass, Sanitas 
Troesch, Swisspacer, Weber Marmoran and Vetrotech, are among the local market 

leaders in the fields of construction, building products and glass. Some 2,000 Swiss 

employees working in over 40 locations generate a turnover of almost one billion Swiss 
francs.  

 

 
 

 

 
 

 

 



 

ABOUT SAINT-GOBAIN 
Saint-Gobain develops, produces and distributes materials and solutions designed with 

both well-being and the future in mind. Day in day out, the materials provide comfort, 

performance and safety in buildings, means of transport, infrastructures and industrial 
applications. At the same time, they meet the requirements of sustainable construction 

and efficient use of resources. In 2018, over 180,000 employees in 67 countries 

generated a turnover of 41.8 billion euros. 
 

Learn more about Saint-Gobain 

at www.saint-gobain.com  
and follow us on Twitter @saintgobain. 
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